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Student survey for BBC finds tweets won’t win seats

Trainee journalists from Leeds Trinity University College have got news for electioneering politicians – Facebook and Twitter are not the way to win over the voters.

This is the conclusion of a survey conducted by five postgraduate broadcast journalism trainees on behalf of the BBC Politics Show. 
The survey team interviewed voters in the Liberal Democrat held marginal seat of Leeds North West. They visited 75 households in three distinct areas - a former council estate in north Leeds, a more affluent residential area in nearby Otley and student flats in Headingley.
Only 60% of respondents had access to the internet at home, just half of whom think online campaigning would affect the election - food for thought for politicians who are increasingly using social networking sites, blogs and You Tube to get their message across.

Even the internet savvy student population were unmoved by the politicians’ blogs and tweets. While 98% of the students surveyed have a Facebook account, they view it as a social resource, and do not expect the site to influence their vote.
James Crossling interviewed voters in the more affluent areas of Otley and Yeadon. He said, “I found that people don’t really use the internet to research politics. Only one of the 20 people I spoke to would go on the internet to research an issue further.”

Fellow student Faith Wilkinson said, “85% of those we contacted considered themselves to be working class, and they weren’t taking any notice of what was happening on the internet. 80% said they would vote for the person who had the biggest presence in the community irrespective of their political stance.”

BBC Yorkshire’s political correspondent Len Tingle interviewed the trainees, and their findings 
were broadcast on the Politics Show for Yorkshire and Lincolnshire
The survey was conducted by broadcast news trainees Jess Bennett, James Crossling, Laura Pennington, Lauren Slater and Faith Wilkinson.
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Notes to editors

Leeds Trinity University College is an independent higher education institution offering foundation, undergraduate and postgraduate degrees in a range of subjects including Business, Education, Humanities, Journalism, Media, Psychology and Sport. Formerly Leeds Trinity & All Saints, the institution attained University College status in September 2009, following the granting by the Privy Council of Taught Degree Awarding Powers.

Leeds Trinity's Centre for Journalism has an enviable reputation for vocational training, industry-relevant studies and cutting edge academic research. Postgraduate Journalism programmes at Leeds Trinity University College are industry-accredited and have been impressively successful in providing a very high level of vocational training and enhanced employment prospects for graduates.

All degrees involve a professional placement for students to extend their experience and explore their career aspirations.  With around 3000 students studying for full and part-time degrees Leeds Trinity retains a community atmosphere which provides a supportive and friendly environment to help people realise their full potential.
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